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I’m so excited that ELEVEN has officially made 
it almost ten years! We started back in January of 
1980 and we have never looked back. We have quite 
enjoyed 1989 over here at ELEVEN. We ‘re all looking 
forward to taking chances and moving on to 
another amazing decade! The 80s have treated us 
well, though. From leg warmers to jellies of every color, the fashions were never dull. We’ve 
taken a look back at the decades best trends and styles. Can you believe we really wore some of 
those things? We focused a lot on 1989 to remember some of pop cultures highlights. I loved 
getting to know our cover girl, MADONNA. She topped the charts with her album this year and 
is sure to keep bringing the talent throughout the 1990s, too. I hope you all have enjoyed the 
journey thus far. It’s just getting started so hold on tight. ELEVEN is ready to take on 1990!  
	  

	  

LETTER FROM THE EDITOR  

Stephanie Schmidt 
Editor-in-Chief  
ELEVEN Magazine  
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Winter Whites  

Timeless Jewel Tones 

Meryl Streep, 
Donna Mills 
and Melanie 
Griffith 
showing off 
their glowing 
jewel tones 

Brooke Shields, 
Heather 
Locklear, and 
Barbara 
Carrera making 
a statement in all 
white 
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This week we’re giving four Xs. Cindi Lauper, 
Grace Jones, Raquel Welch and Olivia 
Newton John made some less than fashionable 
choices. Sorry ladies, you fail this time.  
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WHAT WE’RE WEARING 
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	  	  The	  nineties	  are	  among	  us,	  ladies,	  
and	  that	  means	  one	  thing:	  change.	  
We	  saw	  a	  whirlwind	  of	  fashion	  
changes	  throughout	  the	  80s	  and	  we	  
have	  no	  doubt	  that	  the	  90s	  are	  here	  
to	  shake	  things	  up.	  	  

	  

	  

GRUNGE THE BIRTH OF  

ELEVEN	  experts	  are	  expecting	  fashion	  to	  take	  a	  drastic	  turn.	  No	  more	  
showing	  off	  your	  wealth	  and	  affluence.	  The	  90s	  are	  bringing	  in	  a	  new	  style	  of	  
ease	  and	  giving	  off	  a	  sense	  that	  you	  don’t	  care	  about	  fashion.	  	  

	  
Think	  rips,	  shreds,	  denim,	  flannel,	  
and	  chunky,	  chunky	  shoes.	  We	  have	  
a	  feeling	  that	  we’ll	  have	  fun	  with	  this	  
one.	  It’s	  time	  to	  not	  take	  money	  and	  
fashion	  so	  seriously.	  

Bring it on, 90s. 
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EXPRESS 
YOURSELF .  OR AT 

LEAST PROMISE 
TO TRY  

 
Her father named her. But that was her 
mother’s name as well. Madonna. She’s top 
of the charts now with her hit songs: 
Holiday, Burning Up, Everybody, Physical 
Attraction. Pop tunes with a disco/soul feel 
and many are surprised to learn she’s not 
black but a green-eyed white blond 
fireplug with a teen London/Bronx look. 
Actually she’s from the Detroit area, smelly 
Bay City. When she turned seventeen she 
moved to New York because her father 
wouldn’t let her date boys. He wanted her 
to stay a virgin until marriage. In New 
York she had a date with a guy, several 
dates. She danced with professional dance 

groups such as Alvin Ailey. She started a 
band and played the underground scene for 
a year. Max’s, Mudd Club, etc. A demo tape, 
a record contract with Warner/Sire and 
now she’s the newest addition to stardom 
from the New York downtown scene with 
airplay every ten minutes. 

She’s all for fun. She’s into cheese-flavored 
popcorn. Her music is a refined archeology 
of all that is positive about American 
innocence. It’s not stupid stuff. What 
emerges is a sincere naive voice with a 
sensual appeal for cloud nine, better 
simpler days. In crayon it would read: boy, 
girl, sun, blue sky, clean water, green tree, 
buildings, fast car, magic love potion. She’s 
a Catholic school girl and still has the same 
pent up desire. In her video of Burning Up 
she crawls lustfully on the grass of a 
suburban public park singing, "I’m burning 
up, burning up for your love," while we cut 
to her young lover speeding toward her on 
the highway. The episode ends in romantic 
death rather than sexual encounter, a more 
fitting conclusion since Madonna’s desirous 
frenzy could scarcely be fulfilled within the 
pop visual medium in a simply sexual 
manner. Death is cleaner too. Madonna is, in 
some sense, still a virgin. She is charged 
with innocence. She is uninitiated because 
she is over-initiated. Her cup runneth over. 
Who could defuse her? And so she remains 
potent and unplucked, forever about to 
be… 

Interviewer: Madonna. 

Madonna: What? 

Interviewer: let’s go deep into your 
personal life, 

Madonna: No way. 

Interviewer: Come on. What do you like? 
Start with fashion. You’re a girl. You always 

19 



wear all these great clothes on stage. 

Madonna: No I don’t. 

Interviewer: Everybody has the Madonna 
look now. 

Madonna: I know. Crotchless jeans, 
(laughter). Most of the clothes I wear look 
the way they do 
because they’re so 
worn out. 

Interviewer: Where’s 
that stage style from? 

Madonna: It’s pseudo-
Puerto Rican punk 
rock freak out. A 
Motorcycle baby. It’s a 
combination of my two 
oldest fantasies. One 
was to be Nancy 
Sinatra; the other was 
to be a nun. 

Interviewer: Do you 
ever do that song 
"These boots are 
made for 
walking’"? 

Madonna: I used 
to do it in front 
of the mirror in 
my uniform skirt. 

Interviewer: 
You went to Catholic school? 

Madonna: Uh-huh. The Sacred Heart 
Academy. 

Interviewer: What do you want to 
achieve now? 

Madonna: Stardom.  

Interviewer: Make lots of records, or 
make lots of money? 

Madonna: I want to make a lot of love. 
(Whistle in the background) I don’t think 
about money. It just gets there. Up until a 
year ago I was still broke and living on the 
street. But I still feel the same way. Money 
will never be a problem for me. If you 

worry about it, it’s a 
problem. 

Interviewer: Did you 
draw when you were a 
kid? 

Madonna: Phallic 
symbols. You know 
Catholics. I used to draw 
people naked all the 
time in my art class and 
my nun teachers used to 
tell me I had to put 
clothes on them. So I 
just drew lines around 
their bodies. See-
through clothes. 

Interviewer: 
Had you ever 
seen a naked 
body at that 
time? 

Madonna: No. I 
never saw naked 
bodies. I never 
saw my parents 

naked. Gosh, when I was seventeen I hadn’t 
seen a penis. 

Interviewer: So were you shocked when 
you saw the first one? 

Madonna: Yeah. I thought it was really 
gross, (laughter). And I’m not saying  

“It’s a combination of my two 

oldest fantasies. One was to be 

Nancy Sinatra; the other was to be 

a nun.” 
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anymore. 

Interviewer: Did you ever fall in love? 

Madonna: I’m always fallen in love. But I 
get in trouble because I think it’s love then 
I realize it’s not, but the other person is in 
love and then I have this problem til I think 
it’s love again and have the courage to get 
out of the last one. 

Interviewer: Your songs are very fantasy. 
Maybe they help people think they’re in 
love when they’re not. Is that okay? 

Madonna: Yeah. Fantasies are essential. 
Without fantasies I would have died of 
starvation. 

Interviewer: In New York it’s difficult to 
be polite sometimes. Do you think being 
polite is a virtue? Or is it something you 
don’t have to think about? 

Madonna: I think it’s a virtue. I’m sincere 
to people who are sincere. 

Interviewer: What about people like the 

president of Warner Brothers Records? 

Madonna: I’m just charming. 

Interviewer: That makes sense. Your new 
manager is also Michael Jackson’s manager. 
And you’re planning you first tour with a 
band? 

Madonna: Yeah I’m madly in love with my 
manager. And you can print that. I’m 
rehearsing now with singers and dancers, 
and I’ll have two guitarists, and two 
synthesizers, the drums and bass will be 
pre-recorded. We’re doing an American 
tour, and European track dates. Not until 
the beginning of the year. 

Interviewer: You were talking before 
about reincarnation. What were your past 
lives like? 

Madonna: I don’t really…I only have 
images and feelings, no specific 
chronological events or anything like that. 
I do feel really transient in a way. I feel like 
when I meet people I can absorb their 
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character and be them. And I find that no 
matter what I’m doing I’m always doing the 
same thing. Basically. What ever it looks 
like on the outside. And it just makes me 
feel..I don’t know…I can’t really describe it 
verbally because no one’s ever asked me 
this before, no one really cares. Haha! 
People just want to hear me sing. 

Interviewer: How come you do soul 
music…"soul pop"? 

Madonna: Because I have soul. Because you 
can dance to it. Cause you can, you know. I 
grew up in an all black neighborhood and I 
wanted to be a black girl. I really did. There 
was something about me that was so much 
freer than the white kids I knew and they 
didn’t go to the Catholic schools I went to. 
They went to other schools and they wore 
short dresses and they didn’t have to take 
baths all the time and their knees were 
always dirty…I liked the fact that they 
could braid their hair and it would be 
sticking up…that’s not why I’m braiding 
my hair right now…First of all, all the black 
girls in my neighborhood had these dances 
in their yard where they had these little 
turntables with 45 records and they’d play 
all this Motown stuff and they would dance, 
just dance, all of them dancing together 
and none of the white kids I knew would 
ever do that. They were really boring and 
stiff. And I wanted to be part of the 
dancing. I didn’t like my friends. I had to 
be beaten up so many times by these little 
black girls before they would accept me 
and finally one day they whipped me with a 
rubber hose till I was like, lying on the 
ground crying. And then they just stopped 
doing it all of a sudden and let me be their 
friend, part of their group. 

(AllAboutMadonna.com)  
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“She’s constantly been ahead of the curve, not just influencing 
fashion, but often times dictating it.” Vivienne Westwood is a 
designer many look up to. She first stepped onto the fashion scene in 
1981 with her partner, Malcom McLaren. The attempted to combine 
fashion with punk. It’s evident from Westwood’s designs that she 
embodies the punk style. Skip ahead to 1983 when Vivienne decides 
to break out on her own. Her love of fashion emerged and took off.  
 
Since 1983, Westwood has been bringing her best to the table.  
 
“There is certainly no ignoring the flame-haired, 
devil-horn-wearing (and often panty-less) protopunk designer—and no 
denying her continuing influence on fashion.”  
 
Just this year, John Fairchild of Women’s Wear Daily called Westwood one of the best six 
designers in the world. One of her most notable designs during this decade has been her corset. One 
reporter claimed it as being “her most significant contribution in the last ten years.”  
 

And everyone remembers the New York Times headline:  
“There’s Westwood, and There’s the Rest.” 

Vivienne 
Westwood 

Fashion is very important. It is  

l ife enhancing and, l ike  

everything that gives pleasure, 

it is worth doing well.  

-V.W.  
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Fashions 
Classic 

Beauties 
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The Eleven Girl knows who she is. She’s 
powerful. She’s strong. She’s professional. She’s 
fashionable, She’s the next big thing.  
 

She works hard, but plays harder. 
 

She’s ambitious. She’s bold. 
 
The Eleven Girl loves to know what’s next to 
stay ahead of the crowd. The ten years of the 
80s were good to her, but she’s ready for that 
eleventh year. She’s ready for what’s to come. 
She’ll be there with the latest fashion and 
wearing the next big designer dresses and 
shoes.  
 
She’s an urbanite 
and she’s celeb 
crazed. She takes 
risks in fashion and 
in life. She’s the 
up-and-coming 
professional 
woman who’s 
young at heart and 
listening to 
Madonna at night.  

 
 

ELEVEN 
The 

Girl  
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The	  1980s	  put	  an	  end	  to	  teenage	  dominance.	  They	  no	  longer	  dictated	  the	  next	  big	  thing	  or	  the	  
latest	  trends	  in	  fashion.	  For	  the	  first	  time,	  professional	  men	  and	  women	  dominated.	  They	  were	  
moving	  up	  in	  the	  ranks	  at	  work	  and	  bringing	  home	  more	  money	  than	  every	  before.	  They	  were	  
taking	  pride	  in	  being	  affluent	  and	  showing	  off	  their	  wealth.	  With	  this	  newfound	  wealth	  and	  
success	  came	  the	  emergence	  of	  the	  Yuppie;	  the	  young	  urban	  professional.	  Men	  and	  women	  
began	  shopping	  more	  than	  ever.	  The	  use	  of	  credit	  cards	  made	  shopping	  easier,	  quicker,	  and	  
more	  enjoyable	  than	  ever	  before.	  Designer	  goods	  were	  soaring	  in	  popularity	  in	  1989.	  To	  show	  
your	  wealth	  was	  to	  show	  your	  worth.	  	  
	  

	  
New	  home	  average:	  120,000	  
New	  car	  average:	  15,500	  
Gas	  was	  1.12	  a	  gallon	  

Dozen	  eggs	  was	  .96	  cents	  
Milk	  was	  2.34	  a	  gallon	  
Stamp	  was	  .25	  cents	  

Population:	  246,819,230	  
Median	  income:	  28,906	  
Unemployment:	  5.3%	  

	  
Between	  the	  falling	  of	  the	  Berlin	  Wall,	  the	  end	  of	  the	  
Cold	  War,	  the	  Exxon	  Oil	  Disaster	  and	  the	  beginning	  
of	  George	  Bush	  Seniors	  reign	  as	  President;	  1989	  was	  
a	  year	  to	  be	  remember.	  	  
	  
Advertisers during the 1980s broke 

down their target markets into analogies.  Among the most 
popularly used were Yuppie and Dinky.    
	  

YUPPIES: Young Urban Professionals 

YUMMIES: Young Urban Mother 

DINKIES: Double Income No Kids 

SINKIES: Single Income No Kids 

BOBO: Burnt Out But Opulent 

WOOPIE: Well Off Older People 

JOLLIES: Jet Setting Oldsters With Lots of Loot 

GLAMS: Greying Leisured Affluent Middle Aged 

TWEENIE: Between 5 and 12 Years Old 

CULTURECRAZE 

ARE YOU A YUPPIE? 
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Top Movies!  
Batman	  was	  top	  grossing	  coming	  in	  at	  251M!	  
Indiana	  Jones	  and	  the	  Last	  Crusade	  
Honey,	  I	  Shrunk	  the	  Kids	  
Back	  to	  the	  Future	  Part	  II	  
Ghostbusters	  II	  
Driving	  Miss	  Daily	  
Dead	  Poets	  Society	  	  
	  

Top Television Shows! 
Roseanne	  
The	  Cosby	  Show	  
Cheers	  
America’s	  Funniest	  Home	  Videos	  
The	  Golden	  Girls	  
60	  Minutes	  
The	  Wonder	  Years	  
Empty	  Nest	  

	  

Top Songs! 
Chicago—Look	  Away	  
Bobby	  Brown—My	  Prerogative	  	  
Poison—Every	  Rose	  Has	  Its	  Thorn	  	  
Paul	  Abdul—Straight	  Up	  
Janet	  Jackson—Miss	  You	  Much	  	  

	  

Top Gadgets!	  
Gameboy	  
	  Tetris	  
Sega	  Genesis	  
Polly	  Pockets	  
Trolls	  	  
	  	  
	  
	  

A LOOK BACK  

BARBIE Turned 
30 This Year! 
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1989 was a good year to us here at ELEVEN. We’d like to thank all of our 
readers for your support and generosity. We thank our readers, 

sponsors, and the amazing ELEVEN team for making this the BIGGEST 
issue yet! We have had a great 10-year run and cannot wait to carry on 

into the 1990s. We hope you follow us on the journey. After all, the 
ELEVEN Girl loves to know what’s next, right? 

 
Stay turned, ladies. We have a good feeling about the 90s. 

Goodbye, 
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